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Key MessagesKey Messages

•• AmbitionAmbition

•• Product Development / Product Development / 
InvestmentInvestment

•• FestivalsFestivals

•• 2018 Marketing Themes2018 Marketing Themes



Our AmbitionOur Ambition
•• Deliver significant growth in international visitor numbers and Deliver significant growth in international visitor numbers and 

income and a substantial increase in tourism related income and a substantial increase in tourism related 
employmentemployment, , 

•• Kilkenny can provide international visitors with an alternative Kilkenny can provide international visitors with an alternative 
destination to complement Dublindestination to complement Dublin, , 

•• consistent with consistent with Ireland’s Ancient East; Ireland’s Ancient East; 

•• Heritage , design , craft and creativity , culture andHeritage , design , craft and creativity , culture and sporting sporting 
achievement is celebratedachievement is celebrated



AmbitionAmbition
•• careful careful management and coherent presentation of management and coherent presentation of Kilkenny’s Kilkenny’s 

rich rich built and natural built and natural assets;assets;

•• Kilkenny has an outstanding track record of success. Kilkenny has an outstanding track record of success. 

•• Tourism is of critical importance to Kilkenny’s economy; Tourism is of critical importance to Kilkenny’s economy; 

•• Kilkenny has gained a reputation for its international calendar Kilkenny has gained a reputation for its international calendar 
of festivals and events, of festivals and events, 

•• Kilkenny  becomes a stage upon which the festivals can be Kilkenny  becomes a stage upon which the festivals can be 
presentedpresented







Product DevelopmentProduct Development



Strategic InvestmentStrategic Investment



The Butler Gallery at Evan’s Home





Lighting up the mile…..





Rothe Rothe 
House House 
Museum Museum 
and and 
GardenGarden



ROYAL WELCOMEROYAL WELCOME



Woodstock
More for 2018



WORLD CLASS FOOD WORLD CLASS FOOD 
EXPERIENCES EXPERIENCES 















Irish Ferries Pembroke to Rosslare campaign
Ireland’s Ancient East

Wexford, Kilkenny and Waterford









Tourism generated Tourism generated €€60m60m for Kilkenny in for Kilkenny in 
20132013

Tourism generated Tourism generated €€94m 94m for Kilkenny in for Kilkenny in 
20162016





20182018
•• WEBSITE, DIGITAL PRESENCEWEBSITE, DIGITAL PRESENCE

•• ONE KILKENNY, PPN AND ONE KILKENNY, PPN AND 
COMMUNITIESCOMMUNITIES

•• BUSINESS TOURISMBUSINESS TOURISM

•• QUALITY QUALITY vsvs QUANTITY QUANTITY 

•• CONSISTENT MESSAGING, MARKETINGCONSISTENT MESSAGING, MARKETING


